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Richard Baier, 
President and CEO, 
Nebraska Bankers Association

As the voice for the Nebraska banking industry, the Nebraska Bankers Association’s 
mission is to provide extraordinary service for extraordinary members. Their vision 
is to be the foremost resource and advocate for Nebraska's banking industry.

Encouraging Economic Inclusion and Mobility for Nebraska Families



ENCOURAGING 
ECONOMIC 
INCLUSION AND 
MOBILITY FOR ALL 
NEBRASKANS

Sponsored by:

NBA, NICB, NCEE and FDIC



NEBRASKA’S BANKING INDUSTRY

174 Banks
○ 13,600+ Employees

○ $70.5 Billion in Deposits

○ $57.2 Billion in Loans

○ Millions in Local Investments

○ Community Leadership

○ Commercial, Ag, Mortgage, 
Limited Consumer

Doing Business

160 Banks
Chartered in Nebraska



FACTORS LIMITING 
MOBILITY

NATIONAL STATISTICS

5% of Households
Unbanked

11% of Households
Underbanked

Numbers higher in minority communities



FACTORS LIMITING MOBILITY

Lack of 

Understanding of 

Financial System

Distrust of Financial 

Institutions

Credit Program 

Issues



Improving Financial 
Understanding

FINANCIAL LITERACY EFFORTS

○ EverFi and Related Programs

○ In-School Savings Banks

○ Leaders in Financial Education Awards

• Classroom Presentations

• Special Programs

• Targeted Campaigns

• America Saves Week

• Teach Children to Save

• Get Smart About Credit

○ Books to Schools

○ NCEE – Teacher Outreach Education

○ Enhanced School Curriculums

○ Legislation and Public Policy



CREATING TRUST IN THE SYSTEM

○Bilingual Bank Staff

○Google Translation

○Changing Dress Code

○Online Account Opening

Addressing Barriers



CREATING TRUST IN THE SYSTEM

○Scholarships

○Higher Ed Outreach

○Social Media Efforts

Diversifying the Workforce



CREATING TRUST IN THE SYSTEM

○Community Support

○Special Event

○Targeted Advertising

Community Outreach



CREATING TRUST IN THE SYSTEM

○Bankers as Financial Consultants

• Tellers as Universal Bankers

• First Time Homebuyer Training

○CDFI/Community Investments

○Enhanced Technology Solutions



ADDRESSING 
CREDIT ISSUES

CONSUMER FRIENDLY 

ACCOUNTS

○Low/No Cost Options

○Bank on Certified



ADDRESSING CREDIT ISSUES

○COVID-19 Realities

○Forbearance/Evictions

Customer Flexibility



ADDRESSING CREDIT ISSUES

Working with Young 

Customers

Affordable Housing 

Investments

Credit Counseling 

Partnerships



Questions

#BanksBackNE
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Jennifer Davidson, 
President, 
Nebraska Council on Economic Education

The mission of the Nebraska Council on Economic Education is to act as a catalyst 
and lead a statewide initiative to advance economic and financial literacy. The 
vision is to ensure that all students from kindergarten through high school have an 
ongoing education and programs in economics and personal finance.  Further, The 
Nebraska Council on Economic Education works to enhance teachers’ 
understanding of the subject matter and their ability to teach economics and 
personal finance concepts.

Encouraging Economic Inclusion and Mobility for Nebraska Families



BANKING STUDENTS:  A PATH TO 

ECONOMIC INCLUSION & MOBILITY

DR. JENNIFER A. DAVIDSON

PRESIDENT, NCEE

ASSISTANT PROFESSOR OF PRACTICE IN ECONOMICS, UNL

NBA FACULTY FELLOW



INTRODUCTION AND MOTIVATION

 People, at all ages, are not financially literate. 

 Only 34% of adults over aged 50 can answer correctly three basic financial literacy 

questions (Lusardi & Mitchell, 2014).

 Low scores on nationally normed high school Test of Financial Literacy (Walstad & Rebek, 

2016). 

 Personal Finance is not systematically taught in school. 

 Financial products and transactions have become increasing complex. 

 There is a serious mismatch of necessary knowledge and skills that people have and 

need to know to be able to adequately handle making important, even life altering, 

financial decisions.   Need to figure out how to improve this. 

 Since 2002, Nebraska elementary grades In-School Savings Programs have enjoyed 

much growth. Popular nationally as well. Hope they are a way to mitigate lack of 

financial literacy, but no program evaluation – until now. 



GENERAL OVERVIEW OF ISSP

 Actual bank branch inside an elementary school

 Partnership!

 First one in Omaha with Wells Fargo – 20 years ago!

 Program Basics

 Open weekly

 Deposit only

 Students apply and trained as tellers

 Students earn incentives for savings

 30 current programs in Nebraska

 Popular program and additional planned



VIDEO OVERVIEW – WAYNE ELEMENTARY

https://youtu.be/pDGZLhtMO5E

https://youtu.be/pDGZLhtMO5E


HOW TO 

MANUAL

How To Manual - Contact Us



WHAT DOES THE RESEARCH LITERATURE SAY? 

 Teaching financial education at an early age

 Youth are capable of learning financial topics including specific to banking subjects.

 Starting early is better, don’t have to unlearn bad behaviors, and similar to math, makes sense to start 
early with and build complexity.

 Financial knowledge and financial behaviors

 Research in this area is just emerging and shows mixed results. 

 Studies on experiential learning

 Learning by doing or participating in a specific activity rather than reading about or talking about subject 
matter is an effective education strategy.

 Studies specific to in-school savings programs

 Missouri I Can Save Program (Sherradan, Johnson, Gao, & Elliott, 2010)

 In School Savings Programs in Wisconsin and Texas (Batty, Collins, & Odders-White, 2015)

 Youth Save Ghana Experiment (Amsong, Chowa, Maza, Despard, Sherraden, Wu, and Osei-Akoto, 2019)

 Longer-term Impact and Efficacy of Nebraska’s Elementary Grades In-School Savings Programs (Davidson, 
2020)



RESEARCH DESIGN AND METHODOLOGY

 Qualitative and Quantitative

 Qualitative analysis of Interviews with school and financial institution partners

 Quantitative analysis of high school student survey results

 Surveyed entire southeast Nebraska high school with 90.2% response rate

 Very unique study as longitudinal and looking at behaviors rather than 

just knowledge gains.

 Spoiler Alert!

 Positive outcomes correlated with participation:  Significantly more likely to be 

banked, more likely to be earning income in high school and saving at higher rates. 

 Education and Financial Institution partners believe the program works and is successful.  



RESULTS - SURVEY OF HIGH SCHOOL STUDENTS

 Positive outcomes correlated with participation; Significantly more likely to be banked*, 

more likely to be earning income in high school and more likely to be saving. 

 Isolating those students who report saving more than 10% of any income, the difference is  

wider between those that participated and those that did not participate at 65.12 and 56,52, 

respectively. 

 Regression Results: Those that participated are 24.7* percentage points more likely to be 

banked, 12.1 percentage points more likely to be working, and 4 percentage points more 

likely to save regularly.

 *significant at the 5% level

Respondents %Banked %Working %Save Regularly

Participated 92.31* 66.15 66.15

Did Not Participate 67.57* 54.05 62.16



RESULTS – SURVEY OF HIGH SCHOOL STUDENTS

 Difference by Gender

 Males and females are banked and working at relatively equal rates, males report saving 

regularly more often than females. 

 Regression Results: Females are 3.9 percentage points less likely to be banked, 5.3 percentage 

points less likely to be working*, and 15.5** percentage points less likely to save regularly 

compared to their male, high school counterparts.  

 **borderline significant at the 10% level, p=.104

 The Serious Savings Gap Between the Sexes in Smart Women Smart Money Magazine

– October 13,2020

Respondents %Banked %Working %Save Regularly

Male 85.42 64.58 72.92**

Female 81.48 59.26 57.41**

https://swsmmagazine.com/2020/10/the-serious-savings-gap-between-the-sexes/


FINANCIAL INSTITUTION DEMOGRAPHICS

 Population is any program open prior to the 2019-2020 school year (N=20)

 Fifteen financial partners participated, n=15

 75% response rate

 14 interviews and 1 email submission

 Median time in program operation is 5.5 years



RESULTS – PERSPECTIVE OF FINANCIAL INSTITUTION PARTNERS

 Why do financial institutions partner and what do they think they get out 

of it? 

 Actualize core values:

 increase financial literacy

 give back to the community

 create strong partnerships

 Program that effectively teaches the habit of savings; good student outcomes. 

 Universally valued and 100% recommend that others should take on a school 

savings program. 



WHAT DO FINANCIAL INSTITUTIONS GET OUT IT? 

Potential Benefits

Ranked 

1st

Ranked 

2nd

Ranked 

3rd

Ranked 

4th

Did Not 

Consider

Helping local 

community/giving back
15 0 0 0 0

Brand/Marketing 0 9 5 1 0

Company Morale 

Booster/Employee 

Involvement

0 7 5 0 3

CRA requirements 0 0 2 4 9



REPORTED COSTS AND BENEFITS TO FINANCIAL INSTITUTIONS

 Is it worthwhile for financial institutions, given the cost and 

time involved?    YES!

 Benefits: helping the local community and giving back; branding and 

getting name out; employee involvement

 Costs: employee time; average start up $2300, median start up 

$1260; average annual $563, median annual $500

 Challenges: commitment from school and desire to increase 

participation



STUDENT IMPACT IN TERMS OF SAVINGS?

 Average annual 

student savings is 

$54.76

 Continue saving just

$55 a year from age 

15 to 65 at 8% 

return = 

$381,000 !!

School Year

# of 

Programs

Aggregate 

Savings

Total # of 

Students

Average savings Per 

Student

2010-2011 2 $7,200.79 104 $69.24

2011-2012 3 $13,001.22 200 $65.01

2012-2013 6 $21,577.28 412 $52.37

2013-2014 7 $24,014.89 476 $50.45

2014-2015 8 $34,095.31 652 $52.29

2015-2016 9 $31,429.59 755 $41.63

2016-2017 10 $51,255.80 869 $58.98

2017-2018 15 $74,940.77 1179 $63.56

2018-2019 18 $71,587.36 1366 $52.41

2019-2020* 18 $56,273.96 1351 $41.65

$385,376.97 7364 $54.76

*Covid-19 pandemic closed schools and shorted savings opportunities by roughly 7 

weeks



QUESTIONS?

 Thank you for listening!!!

 Questions in the chat

 I’m here for the duration of the event

 Slides will be sent to you
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Eric Hallman, 
President and CEO,
Nebraska Independent Community Bankers

Encouraging Economic Inclusion and Mobility for Nebraska Families

Raul Sarmiento, 
Branch Manager,
Union Bank and Trust

Rosenda Ovalle, 
Director of Multicultural Banking,
First National Bank of Omaha
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Announcements



Review resources promoting economic inclusion and mobility

Develop a action plan with specific outcomes. 

Call or meet with banks, community based organizations or 
schools to discuss partnership opportunities.

Contact your local FDIC Community Affairs Specialist if you 
need assistance.

Invitation to Take Action
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Click here: ABA Press Release

https://www.fdic.gov/news/press-releases/2020/pr20113.html
https://www.fdic.gov/about/initiatives/getbanked/index.html
https://www.govinfo.gov/content/pkg/FR-2016-07-25/pdf/2016-16693.pdf
https://www.aba.com/about-us/press-room/press-releases/ABA-Urges-Americas-Banks-to-Offer-Bank-On-Certified-Accounts
http://www.fdic.gov/getbanked
https://www.fdic.gov/news/press-releases/2020/pr20113.html
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Click here: Research on Bank On National Data Hub Click here: List of core technical service providers

https://joinbankon.org/coalitionmap/
https://www.stlouisfed.org/community-development/data-tools/bank-on-national-data-hub
https://www.aba.com/banking-topics/consumer-banking/inclusive-banking/cores-financial-inclusion
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Upcoming Events 
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